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Job Description
	Job Title
	Product Manager

	Department
	Product Management

	Reports to
	CEO

	
	


Job Purpose 
Responsible for defining, developing, and executing Bennamann’s product vision, strategy, and roadmap across both physical products and digital solutions. Responsible for the full product lifecycle — from concept and strategy through to delivery, optimisation, and scaling — across physical engineering systems with digital products. Working closely with the SLT, engineering, software, project management, sales, marketing, and customers, this role ensures the delivery of innovative, cost‑effective products that strengthen our competitive position in an emergent clean‑energy market and drive sustainable business growth.
The Product Manager is the technical expert to the commercial team, giving guidance about customer and market feedback, product potential and benefits. 
This role acts as a product visionary, shaping the evolution of Bennamann’s technology portfolio—from methane‑to‑biofuel engineering systems to digital platforms for fleet management, EV charging, and remote monitoring. The Product Manager will anticipate future market needs, champion customer value, and help position Bennamann as a leader in the biomethane and clean‑tech ecosystem.
The role also contributes to industry thought leadership, representing Bennamann at relevant forums, events, and networks.
In this role, exposure to our majority investor CNH will see you create a regular dialogue regarding their developmet plans for renewable energy vehicals. In addition to this, you will develop 3rd party relationships with other strategic industrial and service providers to support a wider prolification of Bennamann’s technology in the UK and international markets (to be defined).
Duties and responsibilities
Key Responsibilities 
Product Vision & Strategy
· Develop and articulate a compelling product vision aligning Bennamann’s mission and long‑term strategic goals with product solutions that integrate with customer requirements and potential for market growth.
· Create and execute a robust product strategy that supports growth, profitability, and market differentiation.


Product Roadmap
· Define, maintain, and prioritise the product roadmap using customer insights, market intelligence, and business objectives.
· Continuously evaluate and adjust the roadmap to respond to evolving market conditions across core and emerging sectors, creating business cases to move into development phase of potential launches.
· Go to market ownership, developing and rolling out internal training, working with marketing and commercial team on product launches 
Team Leadership
· Contribute to building a high‑performing product function.
· Provide mentorship, guidance, and cross‑functional leadership to foster innovation, accountability, and excellence.
Product Development
· Oversee the end‑to‑end product development lifecycle—from concept justification and ROI modelling through to prototyping, field trials, and solution launch.
· Collaborate with engineering to ensure timely, cost‑effective delivery of high‑quality products that meet specification.
· Work with marketing and sales to define pricing, launch plans, product positioning, and clear USPs.
· Respond to operational and commercial product requirements to ensure aligned development
· Ensure we use and develop technical expertise and knowledge for 3rd party components, outsourcing this learning and knowledge if necessary
Market Research & Competitive Intelligence
· Stay informed on industry trends, regulatory developments, subsidies, and emerging technologies.
· Conduct competitor analysis and provide sales teams with materials that clearly differentiate Bennamann’s offering.
· Identify new product opportunities, market threats, and partnership or network development opportunities.
· Contribute to brand visibility through thought leadership and participation in industry events.
Customer‑Centricity
· Champion a customer‑first mindset, ensuring products address real customer pain points and deliver exceptional user experiences.
· Gather and analyse customer feedback to inform product decisions and continuous improvement.
Cross‑Functional Collaboration
· Work closely with engineering, commercial, operations, and customer support teams to ensure alignment and successful product launches.
· Facilitate clear communication and shared understanding across teams.
Budget & Resource Management
· Manage product development budgets and allocate resources effectively.
· Make data‑driven decisions to maximise ROI and product impact.
Performance Metrics
· Define and track KPIs to measure product success, adoption, and commercial performance.
· Use data insights to contribute to the development of test plans for the validation of pre-sale products, to guide optimisation and future product & solution directions.
Compliance
· Follow procedures to ensure compliance with company ISO standards.
· Align with responsibilities and accountabilities as documented in HR‑101a MyC RACI.
Peer group / cross team liaison
· Maintain strong working relationships with colleagues and stakeholders, reflecting Bennamann values
· Communicate effectively with internal teams and external partners
Reporting and communication
· Provide regular updates to the Senior Leadership Team on product progress, risks, and opportunities.
Team
· Proactive member of motivated and engaging team
· Participate actively in team meetings and proactive in own review and development
· Supportive member of team, role modelling Bennamann values in both internal and external relationships
H&S
· Responsible for own H&S (and that of direct reports), adhering to company guidelines be this in an office / workshop setting, on site, in a vehicle and / or any other reasonable context
· Ensuring H&S is maintained through all department activities
· Highlight any H&S risks you identify to management
· Ensure you have any and all reasonable PPE and highlight any deficiencies to management who will address as required
· 

Person Specification

	ATTRIBUTES
	ESSENTIAL (must have these skills or experience)
	DESIRABLE (prepared to train or develop in these areas)

	Relevant Experience Work and non-related work experience relevant to the job and organisation
	· Proven experience in a senior product management role or readiness to step into senior responsibility.
· Strong background in product strategy, lifecycle management, and cross‑functional leadership.
· Deep understanding of product management principles, methodologies, and best practices.
· Demonstrated success in launching and scaling physical products in competitive markets.
· Excellent communication, leadership, and stakeholder‑management skills.
· Ability to be entrepreneurial and work in a dynamic environment
· Experience working with regulatory, technical, and commercial stakeholders in energy or engineering environments.
· Experience shaping technical product offerings in complex, emerging markets.
	· Experience in renewable energy, agriculture, or adjacent clean‑tech sectors
· Knowledge of biogas/biomethane markets


	Education/ Training Specific qualifications and or training 
	· Bachelor’s degree in business, Engineering, or a related field.

	· Marketing qualification/license
· Product management license/qualification

	Qualities, knowledge & skills
Personal skills, qualities, behaviour, most of these will be essential as many of these cannot be trained
	An empathy and affinity with the Bennamann company values: 
· Safety
· Curiosity
· Integrity
· Passion
· Respect
and traits: 
Humility, Empathy, Creativity, Innovation, Open Minds, Transparency 

In addition:
· Strong analytical and strategic thinking skills with the ability to communicate assertively and drive through data driven information and decisions
· Ability to thrive in a fast‑paced, dynamic environment.
· Exceptional problem‑solving and decision‑making abilities.
· Professional, presentable, and able to represent Bennamann effectively with diverse stakeholders
· Commitment to ISO compliance, process adherence, and safe working practices.
	

	Additional factors Working conditions/hours, ability to drive, any special working conditions (eg gas handling)
	Able to drive and work remotely/away as required
Full, clean driving licence for site-based roles
	

	
All candidates must have the current legal right to work in the UK 
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